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Our ongoing collaboration with The Wall Street Journal 
offers an exciting array of opportunities to showcase the homes 

represented by our network to the global audience that relies 

on The Wall Street Journal for their daily source of insights into 

both micro and macro financial and economic landscapes.

As two of the world’s most trusted and respected brands, it is 

our common goal to deliver savvy, precise and unique marketing 

opportunities designed to provide limitless exposure for the 

properties we represent and meet the specialized needs of our 

customers, the Connoisseurs of Life.
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Global Sky Box This lead generation ad unit places the listings represented by our network in an anchor 
position within the Global edition of wsj.com. A top performer for the Sotheby’s International Realty brand in 
previous years the Global Sky Box is primed to deliver over 7M total media impressions again this year.  
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WSJ Asia & WSJ Europe 
Home Page Widget  
In an effort to reach the global 
markets we serve and drive 
awareness for your listing, the 
Sotheby’s International Realty 
brand employs the home page 
widget on both the Asia and 
Europe editions of wsj.com. This 
fixed position unit provides us 
with exclusivity and combined 
together are expected to deliver 
14M monthly impressions.  
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Portrait Unit The primary 
purpose of this dynamic unit is to drive 
branding awareness and create intriguing 
content opportunities for the listings 
represented by our network. With 
Friday being the most trafficked day of 
the week on wsj.com for real estate, 
this unit will have a FIXED position on 
the homepage of wsj.com globally and 
enjoys expanded reach within section 
article pages from Friday through 
Sunday. Total media impressions 
are anticipated to be 2.6M.
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Banner Rotations Our corporate branding banner campaign extends the reach of the Sotheby’s 
International Realty message and widens our impact against the WSJ audience. Placements include:  WSJ Magazine, 
WSJ New York, WSJ Europe, WSJ Asia, WSJ China, WSJ Japan and WSJ Americas. And to make this ubiquitous 
banner rotation even more effective, we employ a retargeting element allowing us to serve up banner ads to 
WSJ.com visitors who have previously visited sothebysrealty.com. All in, this dynamic placement is designed to 
deliver 2.4M media impressions. 

WSJ MAGAZINE WSJ CHINA WSJ JAPAN WSJ EUROPE
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Real Estate Search Results 
With over 2.4 million consumers turning 
to WSJ.com to conduct their real estate 
searches, it’s only fitting that our brand has 
a significant presence within the real estate 
search results.  This leaderboard unit will 
rotate in an effort to create brand awareness 
and generate leads delivering 600k 
impressions through a rotational share of 
voice (SOV).  
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Property Listings Our listings 
featured on The Wall Street Journal’s Digital 
Network is a key element to our valuable 
listing distribution efforts.  Reaching 
over 100,000 unique monthly visitors, 
it is anticipated that we will exceed in 
driving 3.6M media impressions to 
our listings…providing targeted, worldwide 
awareness for the properties we represent 
through the WSJDN’s multi-level and inter-
continental platforms.  

9



A Unique and Targeted Approach 

Our relationship with The Wall Street Journal provides the 

proper platform to market a home utilizing a unique and 

targeted approach, designed to appeal to buyers and sellers 

who are not only in the market to transact real estate but who 

view real estate as a part of their overall investment strategy.  

Here’s a closer look at the WSJ’s global penetration:
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Key International Markets

REGION

TOTAL 
UNIQUE 
VISITORS

TOTAL 
VISITS

TOTAL 
PAGES 

VIEWED

United States 14,711,000 69,141,700 261,855,800

China 3,223,900 13,282,468 43,522,650

Japan 2,191,000 9,640,400 19,061,700

India 2,034,500 8,097,310 8,544,900

South Korea 876,400 1,840,440 4,031,440

Canada 813,800 2,555,332 13,566,046

United Kingdom 657,300 2,169,090 7,690,410

Australia 406,900 1,424,150 2,278,640

Mexico 31,300 106,420 247,270

Brazil 2,817,000 8,169,300 27,860,130

Philippines 6,605 7,446 99,203

TOP US Markets

REGION

TOTAL 
UNIQUE 
VISITORS

TOTAL 
VISITS

TOTAL 
PAGES 

VIEWED

New York 753,412 2,162,292 20,026,586

Chicago 415,122 1,257,820 6,529,750

Los Angeles 417,244 1,239,215 5,887,599

Houston 263,229 921,302 4,488,622

San Francisco 257,821 884,326 3,963,601

Washington 208,287 654,021 3,443,737

Atlanta 179,630 592,779 2,897,400

Dallas 182,195 526,544 2,803,997

Minneapolis 149,609 450,323 2,744,698

Philadelphia 176,994 532,752 2,663,437

Denver 188,797 651,350 2,484,992

San Diego 153,031 485,108 2,474,888

Boston 119,605 345,658 2,399,981

Seattle 167,237 503,383 2,389,090

Austin 140,321 405,528 2,190,409

3,772,534 11,612,401 67,388,787
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